
Email Campaign Metrics Part-2 
In the first part of our discussion on email campaign metrics, we covered fundamental 
metrics such as open rates, click-through rates (CTR), and bounce rates. In this 
second part, we will delve deeper into advanced metrics that provide a more 
comprehensive understanding of email campaign performance. These metrics can 
help marketers fine-tune their strategies, improve engagement, and ultimately achieve 
better results. 

1. Conversion Rate 
The conversion rate is one of the most crucial metrics for evaluating the success of 
an email campaign. It measures the percentage of recipients who completed a desired 
action after clicking on an email link, such as making a purchase, signing up for a 
webinar, or downloading a resource. 

Formula: 

Conversion Rate (%) = (Number of Conversions / Number of Emails Delivered) * 100 

Importance: 

●​ It directly correlates with the campaign's return on investment (ROI). 
●​ Helps in assessing the effectiveness of email content and call-to-action (CTA). 
●​ Provides insights into the alignment between email content and target 

audience expectations. 

2. Email Sharing/Forwarding Rate 
This metric indicates how many recipients share or forward your email content to 
others. A high sharing rate suggests that the email content is valuable and resonates 
well with the audience, leading to potential organic growth and increased brand 
awareness. 

Formula: 

Email Sharing Rate (%) = (Number of Shares/Forwards / Number of Emails Delivered) * 
100 

Importance: 

●​ Encourages word-of-mouth marketing. 
●​ Helps identify the types of content that resonate with audiences. 
●​ Expands the email reach beyond the original recipient list. 



3. List Growth Rate 
List growth rate measures how fast your email list is expanding over time. It 
considers new subscribers, unsubscribes, and email bounces to determine the 
overall growth. 

Formula: 

List Growth Rate (%) = [(New Subscribers - Unsubscribes - Email Bounces) / Total 
Subscribers] * 100 

Importance: 

●​ Indicates the health of the email marketing program. 
●​ Helps marketers track the effectiveness of opt-in strategies. 
●​ Provides insights into audience retention and acquisition. 

4. Unsubscribe Rate 
The unsubscribe rate reflects the percentage of recipients who opted out of your 
email list after receiving a particular campaign. A rising unsubscribe rate could signal 
issues such as irrelevant content, excessive email frequency, or unfulfilled 
expectations. 

Formula: 

Unsubscribe Rate (%) = (Number of Unsubscribes / Number of Emails Delivered) * 100 

Importance: 

●​ Identifies potential content or frequency issues. 
●​ Helps maintain a healthy and engaged subscriber list. 
●​ Can indicate if expectations set during the opt-in process are being met. 

5. Revenue Per Email (RPE) 
Revenue per email helps marketers quantify the financial impact of their email 
campaigns. It measures the average revenue generated per email sent and is crucial 
for evaluating the profitability of an email marketing strategy. 

Formula: 

Revenue Per Email = Total Revenue Generated / Number of Emails Sent 

Importance: 



●​ Provides a direct measure of the campaign's financial performance. 
●​ Helps in budget allocation and campaign optimization. 
●​ Allows marketers to compare different campaigns based on revenue impact. 

6. Email Read Time 
This metric tracks how long recipients spend reading your email content. It can 
provide insights into the level of engagement and whether the content is compelling 
enough to hold the recipient's attention. 

Importance: 

●​ Helps assess content relevance and readability. 
●​ Identifies whether emails are too lengthy or need better formatting. 
●​ Can be used to optimize email structure and CTA placement. 

7. Device and Email Client Metrics 
Understanding which devices and email clients your audience is using can help 
optimize email designs for better readability and engagement. 

Importance: 

●​ Ensures responsive email design for various devices. 
●​ Helps troubleshoot deliverability issues related to specific email clients. 
●​ Optimizes the user experience for different segments. 

8. Spam Complaint Rate 
Spam complaint rate tracks how many recipients mark your email as spam. A high 
spam complaint rate can damage your sender reputation and impact deliverability. 

Formula: 

Spam Complaint Rate (%) = (Number of Spam Complaints / Number of Emails 
Delivered) * 100 

Importance: 

●​ Helps in maintaining email deliverability. 
●​ Indicates potential misalignment with audience expectations. 
●​ Encourages compliance with email marketing best practices. 

Conclusion 



Monitoring and analyzing these advanced email campaign metrics allows marketers 
to gain deeper insights into their campaign performance. By leveraging this data, they 
can optimize email content, improve targeting strategies, and achieve higher 
engagement rates. Consistent tracking and refinement based on these metrics ensure 
that email marketing efforts align with business goals and deliver measurable results. 

 

 


	Email Campaign Metrics Part-2 
	1. Conversion Rate 
	Formula: 
	Importance: 

	2. Email Sharing/Forwarding Rate 
	Formula: 
	Importance: 

	3. List Growth Rate 
	Formula: 
	Importance: 

	4. Unsubscribe Rate 
	Formula: 
	Importance: 

	5. Revenue Per Email (RPE) 
	Formula: 
	Importance: 

	6. Email Read Time 
	Importance: 

	7. Device and Email Client Metrics 
	Importance: 

	8. Spam Complaint Rate 
	Formula: 
	Importance: 

	Conclusion 


